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Pennsylvania State University
BFA in New Media

Parsons the New School for Design
MFA in Design and Technology
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Curious Pictures

321 Launch

Grandview Island

Homestead Editorial

Napoleon Group

Grand Visual

Hiccup Media

Epic Records

RCA Records

Rockstar Games

AT&T Tech Channel

NBC Sports Network

World Wrestling Entertainment

SY Partners

Spike TV
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Photoshop

After Effects

Premiere

Illustrator

Cinema 4D

Nuke 

Maya

973.493.3387 kevinreste@gmail.comwww.KevinReste.com
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al linkedin.com/in/kevin-reste-1a215115
behance.net/reste
instagram.com/sketch_n_sheed/

twitter.com/kevreste

A$Ap  Rocky “Goldie” [BET Award Best Video & VMA Nominatee]

A$Ap Rocky “LLA”
Marsha Ambrosius “Run”

Music Videos 

GTA 5 Trailer 2
RockBand 3 
The Beatles RockBand
Greenday: RockBand
Dance Central

HomeFront E3 Trailer 
Cabela’s Adventure Camp

Video Games

TV Spots

PreViz 

Optimum Triple Play “Puppets” 
Crest Complete “Colored Bubbles” 

Budweiser “Wild Wild West” [Superbowl XLIV]

Coca-Cola “Borders” [Superbowl XLIV] 
Coca-Cola “The Spirit of Euro”
Microsoft “The Kinect Effect” 
Old Spice “Jungle Wilderness” 

BroadCast Graphics 

Sunday Night Football on NBC  [Emmy Winner]

Bellator:60 on SpikeTV
WWE Raw & Smackdown

English Premier League on NBCSN  [Emmy Winner]

Football Night in America on NBC  [Emmy Nominated]

NHL on NBCSN  [Emmy Winner]

Web

Cialis “Two Problems One Pill” Campaign
Etrade Investor Education Video Series

AT&T Tech Channel

Digital Display

Fidelity DOOH for LAX, JFK and NYC Penn Station
Mile High Stadium “Countdown to Football” 2014

DKNY Interactive Shopping Kioshk


