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SAN FRANCISCO
ART DIRECTION, JUNE 2012}

   CONCEPT & DESIGN FOR Toyota Client across 
   All vehicle modelS (INCLUDING Social, Digital, MOBILE, 
   & broadcast)
   SELL & EXPLAIN IDEAS TO CLIENT 
   Direct Video Content Productions and photoshoots
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}}

EMERSON COLLEGE
BOSTON

B.S.  INTEGRATED MARKETING, MAY 2010
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L o S  A N G E L E S ,  C A

SAATCHI LA
ART DIRECTOR

LOS ANGELES
01/2013 - PRESENT

E x p e r i e n c e

S k i l l s

a
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   CREATED/DESIGNED DECKS FOR CLIENT MEETINGS
   RETOUCHED & LAYED OUT MATERIALS FOR
   PRESENTATIONS

MTV SCRATCH
FREELANCE ART DIRECTOR

NEW YORK
10/2012 - 12/2012

a
a

BFG 9000
ART DIRECTOR INTERN

NEW YORK
08/2012 - 10/2012

   PRODUCED & CONCEPTED TV SPOT, NEWSPAPER ADS 
   & BANNERS FOR DISH
   CONCEPTED & COMPED CAMPAIGNS FOR VARIOUS 
   NEW BIz
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BBDO
ART DIRECTOR INTERN

NEW YORK
04/2012 - 06/2012

   DESIGNED ELEMENTS FOR SNICKERS.COM REDESIGN 
   & NFL PROMOTION
   CREATED COMPUTER COMPS FOR FOOT LOCKER 
   DESIGNED DIGITAL WORK FOR ARBY’S 
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