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Personal Statement

I'm an art director and digital product designer from
San Francisco with an entrepreneurial spirit. I love
creating useful and interesting things, but what you
won’t see in my portfolio or resume is what I'm most
proud of. Outside of my day-to-day work, I've also
founded a nonprofit performance art company, I'm a
partner in a small Bay Area Burmese restaurant and
I'm constantly developing a handful of physical

products, or as I like to think of them, inventions.

Expertise

Concept

Creative/Art Direction
Product Design / UX / IA
Visual Design
Experiential Design
Interface Design / Ul
Content Strategy
Communication
Presentation / Public Speaking
Project Management
Brand Strategy

Experience

2014 - PRESENT
Freelance Art Director & Product Designer

I work on a variety of projects ranging from product design, visual design, advertising and strategy.

2015 - PRESENT Sew, Los Angeles, CA
Art Director (Contract Position)

I created advertising concepts and designs for a variety of brands like Fox, Athleta, AAA, and Kahlua.

2015 - 2015 Haven, San Francisco, CA
Sr. Product Designer (Contract Position)

I worked with a stellar product team to create a shipping logistics platform for the digital age.

2014 - 2014 Twitter, San Francisco, CA
Creative Specialist (Contract Position)

I was embedded with a brand strategy team, pitching unique Twitter activations to Fortune 100 brands.

2012 - 2013 99designs, San Francisco, CA
Art Director

I worked within the product and marketing teams to develop the 99designs crowdsource platform.

2012 - 2012 Apple, Cupertino, CA
Art Director (Contract Position)

I worked in the marcom team on Apple.com pages and seasonal campaign activations.

2011 - 2012 AKQA, San Francisco, CA
Designer

I created advertising concepts and designs for a variety of brands like Old Navy, Ebay, and Gap.

2009 - 2011 R/GA, New York, NY / San Francisco, CA
Visual Designer

I created advertising concepts and designs for a variety of brands like Nike, Verizon, Converse, Walmart, and HP.

Education

VCU Brandcenter 2007 - 2009
Major: Art Direction & Communication

University of California, Irvine 1998 - 2002
Major: Political Science / Minor: Women'’s Studies

Interests

Cooking

French Bulldogs
Burma / Myanmar
Running

Bikes

People Watching
Soul & Motown Music
Movie Theater Going
Japanese Food
Italian Food

Family

Aliens

NPR
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You’re driving down the Smart move! The safest
highway when your car starts thing to do when driving
to tremble. You see buildings during an earthquake is
and trees shaking and quickly to pull over to where

CONCEPT / ART DIRECTION / CONTENT STRATEGY
PRODUCT DESIGN / UX / VISUAL DESIGN

AAA DISASTER PREP
SIMULATOR

Disaster preparedness isn’t the kind of thing you think about
every day. If you're anything like me, you probably don’t give
it much thought at all unless, God forbid, a catastrophe
happens nearby or effects someone you love. The American
Automobile Association, otherwise known as AAA, is in the
business of making sure people are prepared for just about
anything. They came to us wanting to create a lighthearted
tool to bring disaster preparedness to top of mind in a way

that doesn’t feel like fear mongering.

We created the AAA Disaster Preparedness Simulator— an
educational game that takes you through a series of scenarios
in the places you’d mostly likely be during a disaster— work,
home or in your car. The game funnels you through a
preparedness spectrum, taking you from “unaware” to
“continually aware” by completing a series of levels that
include creating a “family disaster plan” worksheet and

downloading a disaster preparedness kit checklist.

Players are encouraged to share what they learn throughout
the experience, inviting others to learn about disaster

preparedness in a fun and colorful way.

v

realize it’s an earthquake.
What do you do?

Pull over as quickly and safely as
possible to the shoulder or curb.

it's safe.

[avcere (1]

When pulling over, be sure to stay away
from utility poles, overhead wires and
overpasses.

, 7
ROAD TO RE

THE AAA GUIDE TO DISASTER PREPAREDNESS

Unaware

You do not know the types
of disasters most likely to
occur in your community,
and you do not have a
disaster plan.

.
i p |

Aware

You know what type of
disasters are most likely to
' occur in your community
and how to prepare for
I them.

Actively

Aware

You have an individual
and/or family disaster and
communications plan.

CREATE PLAN

Organized

You have a disaster
preparedness kit

and other disaster
preparedness resources.

ol

Continually
Engaged

You regularly practice
and maintain the disaster
preparedness plans

and resources. You'll
remember what to do
when disaster strikes.
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{ JHAVEN SEARCH SAILINGS MY ORDERS john@tradesco.com v

Delivery Typ Q Port of Departure Q Port of Arrival @D Container Details @® Departure O Arrival
Port to Port v CNSHA v USLGB v 20’ Dry Van v May 20, 2015 v
Shanghai, China Long Beach, CA, US Quantity 1 Estimated, +/- 6 Days
PRICE ~ CARRIER TRANSIT TIME DEPARTURE ARRIVAL

ART DIRECTION / PRODUCT DESIGN
UX / VISUAL DESIGN

$1,850 .. MAERSK 7 days May7,2015 —> May 14, 2015

2a¥ LINE QUOTE

$1,950 M&ERSK 10 days May7,2015 —> May 18, 2015

QUOTE

HAVEN SHIPPING
LOGISTICS TOOL

QUOTE

$2,050 @ HANJIN 14 days May7,2015 —> May 20, 2015

$2,250 -4 MAERSK 10 days May7,2015 —> May 14, 2015

¥ LINE e

$2,300 .+ EVERGREEN 9 days May9,2015 —> May 18, 2015 QUOTE

Ninety percent of everything has been on

$2,450 . MAERSK 12 days May 8,2015 —> May 20, 2015 SUOTE

some point, so you’d think that an indust %¥ LINE

utilization would have had the opportuni

technological maturity in this Amazon er
$2,500 X YANG MING 11 days May 7,2015 —> May 18, 2015

shipping and internet connectivity, but u auoTe

hasn’t.

I worked with Haven to fulfill their prom
an industry of such intense historical nua
tool that demystified shipping estimates :
the shipping process. () HAVEN SEARCH SAILINGS MY ORDERS John@tradesco.com’ v

Order #555555 LOCKED RATE  $889.90

My Orders

We visited Singapore, the most trafficked

S San Francisco Seafood Co CNSHA USLGB 20’ Standard 28 - July - 2015
to talk tO Seasoned Veterans Of the Shlppl Commodity Live Eels | Reference #1234 Shanghai, China Long Beach, CA, US Quantity 1 Estimated, +/- 6 Days

5 1 .
NIBIRTRVATATRVAVE [meiny annmm.aaawawa.

— - np .

gain insight into standard processes. We collected dozens of

i"'.;‘ - i - -

" o ] - ] s® "N "N TWER e

| {ppi . SRR T

cross-carrier shipping documents to compare and clarify li‘:ﬁ i;HiH - e
| ol

surcharges that often occur inconsistently from company-to-

e n

company and port-to-port. BB Vessel BB Vessel 55 Vessel

The Queen Mary The Singapore Seafarer Il Island Hopper Il

VOYAGE INFO B Departs B Arrives & Departs B Arrives & Departs B Arrives
28 - July — 10 - Aug 30-July — 10- Aug 29 - July — 8- Aug

13 Days Transit Time 12 Days Transit Time 11 Days Transit Time

SELECT VOYAGE SELECT VOYAGE SELECT VOYAGE

We did the homework to build a tool that aims to help make
shipping logistics as simple as they should be for one of the

oldest forms of transportation and trade in the world.
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CONCEPT / PROJECT MANAGEMENT
ART DIRECTION / PRODUCT DESIGN
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Suzanne’s Mama Mimosa
Bunch Party 9d: 22hr: 9min

MANSERVANTS
BOOKING TOOL

Monday October 8, 2015

1-3PM PST

624 S. La Brea Ave.

Christophe
West Hollywood, CA 90039

$80/hr | can serenade, bartend, give hand massages, lift heavy objects,

speak Japanese, I'm an animal whisperer, and read palms.

Q 102 Q 231

The new on-demand economy caters to a

workforce who require flexibility in their

Matt Thomas Damon Hardy

LADY OF HONOR

Michelle

it to happen within their mobile device.

to optimize their internal scheduling logi

approached me to build a custom tool to

/ N “‘I d)
Gansevoort Hotefl“‘NYC

I worked with the ManServants team to

HOSTESS Who says the Best Manlis just for the groom?As your’nuptials
Kristy approach, celebrate your bride to be status:with Gansevoort'’s

PACKAGE Q 102 Q 231
Entertainer

details of their unique service, outlining t

while looking for ways to identify efficien

existing process. We mapped out a typica

collected requirements to inform multipl

ATTIRE
Tuxedo, Pocket square, Props, Parasol

complex need.

PARKING
Street metered parking, or valet in building for $11

(parking not included from client) R
obert

NUMBER OF GUESTS
6

The ManServants booking tool is current

but one step closer to helping the team scale their service

oriented business and white label their teChHOIOgy to I'm a avid reader and active in the crossfit circuit./lf you're

ABOUT THE EVENT

Surprise Bacheloretter Party - we will be offering 2 Book a ManServant

cocktails ( we would like him to serve) and appetizers

(he will not have to serve these) before we head out on

a bar crawl. So - he's really getting this night started for
us.

businesses with similar on-demand booking needs.

DUTIES
Participate in party games (pin the beard on the
groom, and a Jenga-type game).

I'm a horrible person, | have to cancel
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NIKE ID
LANDING PAGES

Nike is one of my favorite brands of all timmeSFheymake
superior performance footwear that needSéqually’Superior
marketing to bring their products to life gnlinesFvehadthe
honor of working on a variety of Nike advertiSing projects
ranging from conceptual pitches to visualdésign and loved

every minute of it, while learning a ton.

Here are just a few examples of Nike designiworkFereated
for NikeiD shoes. The challenge of these |anding pageswas
creating a visually stunning image while alSo'showeasing the
details of the shoe and telling the story offiNikeiD
customization. Each landing page presentsS'Specifie
interactivity based on each shoe’s uniqueSelling pomnt=iviy
aim was to present the products in a way fhatallowed them

to sell themselves.

WOMEN'S

COLLECTIONS STUDIOS

NIKEID.

VIEW ALL

MEN'S

WOMEN'S

COLLECTIONS

STUDIOS

VIEW ALL
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ART DIRECTION / PRODUCT DESIGN

UX / VISUAL DESIGN Welcome to the future

Refer and get $15

Tell a friend about American-Giant —
they'll get 15% off, and you'll get $15 off
credit when they purchase.

EXTOLE REFERRAL
MARKETING TEMPLATE
& DIGITAL STYLEGUIDE

S
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Social marketing is the latest way to incre
lNTRo Any system that sees sesthetics as

rralevane, thar separates the arost fram

encourage brand loyalty. Extole is leading

referral marketing platform allows brand AR e T e TO:

‘ the indivicual, or creares by commirtee,

or myakes mincemeat of the creative

referral marketing campaigns for their si

procass wil in tha lonp run, diminsh nac

Subject: American Giant Discount

only the product but the maker as we

sending an email blast.

| wanted to share one of my favorite

Extole approached me to rethink and red brands American Giant. Because |

visible product with the aim of making it referred you, you can get 15% off your

0l. INTRO purchase.

as possible. The challenge was creating a
02. DESIGN PRINICPLES

WHAT 15 THIS THING FOR ANYWAY?

customizable design system that would r¢

matter what accent colors or fonts a bran 03. TYPOGRAPHY

04. COLOR

. COMPONENTS Send Email >

06. SUMMARY .

We built the tool with a mobile-first appr

for the lowest common design denomina

often required trying dozen of color combination and type

pairings to be sure that none of the combinations created
How It Works | My Stats | Powered by Extole

visual design or usability issues. . . .
Terms of Use & Privacy Policy | Email Me My Stats | How It Works

The mobile template set the standard for future designs and

along the way I worked with the team to define what made

this successful, documenting the experience digitally in

Extole’s living style guide.
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